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Disclaimer

This presentation and the information contained herein are for information purposes only and should not be treated as investment advice or recommendation. It is not, 

and nothing in it should be construed as an offer for sale, or as a solicitation of an offer to purchase or subscribe to, any securities in any jurisdiction. Neither this 

presentation nor anything contained therein shall form the basis of, or be relied upon in connection with, any commitment or contract whatsoever. This presentation does 

not constitute a prospectus in whole or in part, and any decision to invest in securities should be made solely on the basis of the information to be contained in a 

prospectus and on an independent analysis of the information contained therein. This presentation may not, at any time, be reproduced, distributed or published (in whole 

or in part) without prior written consent of Knaus Tabbert AG. Any securities referred to herein have not been and will not be registered under the U.S. Securities Act of 

1933, as amended (the “Securities Act”), or the laws of any state of the United States, and may not be offered, sold or otherwise transferred in the United States absent 

registration or pursuant to an available exemption from registration under the Securities Act. 

Certain financial information including financial information as of and for the nine-month period ended September 30, 2020 is unaudited. This presentation contains 

certain supplemental financial or operative measures that are not calculated in accordance with International Financial Reporting Standards as adopted by the European 

Union (“IFRS”) or any other generally accepted accounting principles, and are therefore considered non-IFRS measures. Knaus Tabbert AG believes that such non-IFRS 

measures, when considered in conjunction with (but not in lieu of) other measures that are computed in accordance with IFRS, enhance the understanding of its 

business, results of operations, financial position or cash flows. There are, however, material limitations associated with the use of non-IFRS measures including (without 

limitation) the limitations inherent in the determination of relevant adjustments. The non-IFRS measures used by us may differ from, and may not be comparable to, 

similarly-titled measures used by other companies. 

The information contained in this presentation has not been independently verified, and no representation or warranty, express or implied, is made as to the fairness, 

accuracy, completeness or correctness of the information contained herein and no reliance should be placed on it. Knaus Tabbert AG does not accept any liability for any 

loss howsoever arising (in negligence or otherwise), directly or indirectly, from this presentation or its contents or otherwise arising in connection with this presentation. 

This shall not, however, restrict or exclude or limit any duty or liability to a person under any applicable law or regulation of any jurisdiction which may not lawfully be 

disclaimed (including in relation to fraudulent misrepresentation). The information contained in this presentation is provided as of the date of this presentation and is 

subject to change without notice. 

This presentation may contain forward-looking statements about Knaus Tabbert AG. These statements are based on the current views, expectations, assumptions and 

information of management, and are based on information currently available to management. Forward-looking statements can be identified by words such as 

“anticipates,” “intends,” “plans,” “seeks,” “believes,” “estimates,” “expects” and similar references to future periods. Any such forward-looking statements involve known 

and unknown risks which may cause actual results to differ significantly from any future results expressed or implied. While Knaus Tabbert AG believes that the 

assumptions made and the expectations reflected in this presentation are reasonable, no assurance can be given that such assumptions or expectations will prove to 

have been correct. The risks and uncertainties which these forward-looking statements may be subject to include (without limitation) future market developments, general 

economic conditions, including, among other things, the unemployment rate, the level of consumer prices, wage levels, and the impact of the COVID-19 pandemic or 

other public health crises, as well as changes in laws and regulations. 

Knaus Tabbert AG assumes no liability whatsoever to update these forward-looking statements or to adjust them to future events or developments. 
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Our mission: we change the way people go on vacation

FreedomPersonalisation & choice Comfort & privacy

▪ High-quality interior 

combined with world-class 

LVs allows for highest 

comfort standards

▪ Broad selection of different 

layouts and furnishings 

according to individual taste

▪ Explore the world where you 

want and whenever you want

▪ Stay flexible and mobile as 

the journey becomes part of 

the holiday

▪ Extensive variety of different 

leisure vehicles (LVs) and 

configurations to match your 

unique lifestyle

▪ Offering ideal solutions for 

the activities of your choice
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Knaus Tabbert – a leading manufacturer of leisure vehicles 

in Europe

Top 3

Manufacturer of 

leisure vehicles in Europe 

covering all market segments1

c.210,000 units sold 

in Europe in 2019
Significant market opportunity

in Europe2

€780 million

Net revenue in 2019A

+31.8% accumulative net 

revenue growth (’17A – ’19A)

25,729

Units sold by KTG in 2019A

Current production capacity

of >23k units per year

€64 million

EBITDA in 2019A

8.2% EBITDA margin4

€89 million

of CapEx3 invested for future 

growth since 2017

Source: CIVD, Company data, ECF

Notes: (1) Based on number of new registrations in 2019; (2) New registrations as per ECF in 2019; (3) CapEx defined as capital expenditure for investments in tangible fixed assets; (4) Defined as 

EBITDA / Net Revenue
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Agenda

Strategy & Outlook

Q & A Session

9M Highlights & Financials
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9M 2020 Highlights

➢ Successful IPO provides financial basis for future growth

➢ Ground-breaking for expansion of the Hungarian facility

➢ Very successful participation at Caravan Salon Düsseldorf in September with 

sales volumes significantly above 2019

➢ 9M sales of €573 million, around 3 percent higher than the previous year despite 

temporary, corona-related shutdown of production facilities in spring

➢ (adj.) EBITDA increases by more than 5 percent to €47 million, respective margin 

up 0.5 pp to 8.2 percent

➢ Efficient working capital management boosts operating cash flow by 192 percent 

to €35 million

➢ Order backlog increased c. 60 percent to more than 22,300 vehicles as of the end 

of September 2020 provides visibility through 2021

➢ Number of rentals at RENT AND TRAVEL partners rose by 153 percent compared 

to previous year

Excellent 9M 

Results

Strong growth

perspectives

Important Mile-

stones achieved

Excellent 9M 

results
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Stock Exchange:

Frankfurt

ISIN:

DE000A2YN504

Segment:

Prime Standard

Issue Price:

EUR 58.00

Total # of shares:

10,377,259 €

Successful IPO provides solid foundation for future growth

Shareholder structure

98.2 113.6

31.6%
35.6%

30/09/2019

Equity development 
(€ million)

Basic Information

30/09/2020

Copyright: Frankfurt Stock Exchange

▪

▪

▪

H.T.P. Investments 1 B.V 

(37, 58%)

Catalina Capital Partners 

B.V (25,06%)

Free float (37.36%)* 

*Including 2.06% Palatium

(Wolfgang Speck)
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Caravan Salon 2020 –

The world`s largest trade fair for motor homes and caravans

Source: Company data, market research

➢ Caravan Salon, Düsseldorf, successfully took place in September 2020 as first in-person trade 

fair in Germany during pandemic

➢ High interest of visitors in Knaus Tabbert vehicles resulting in sales volumes significantly 

above previous year despite Corona

➢ New products for model year 2021 introduced, Launch of RENT AND TRAVEL App 

> 106,000
Visitors under restricted health 

management measures
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9M 2019: 29% 

9M 2020: 27%

Source: Company data

Note: (1) ca. 3% of net revenue for 2019 and 2% of net revenue for 2020 result from others / aftermarket

9M 2019 9M 2020

Q3 2019

Caravans

Van conversions

Motorhomes

Revenue (EURm)

9M 2019: 19% 

9M 2020: 21%

9M 2019: 49% 

9M 2020: 50%

+3.4%

+33.5%

160.2
213.8

554.2 573.1

Revenue Split1

Q3 2020

Strong net revenue development with a deliberate shift to 

van conversions and motorhomes
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Notes: 1) Adjustments of €1 million for 9M 2020 and of €0.1 million for Q3 2020 relate to transaction and consulting costs

…a solid track record of increasing profitability…

Margin (%)

7.7% 8.2% 4.7% 6.3%

Adj. EBITDA1 and adj. EBITDA margin evolution (EURm)

Nine Months adj. EBITDA margin on track after extraordinary Q3, significantly exceeding prior levels.

44.9
47.4

9M 2019 9M 2020

7.8

13.7

Q3 2019 Q3 2020

+76.5%

+5.4%

Profitability further enhance despite challenging 

environment 
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Operating Cash Flow after nine months increases almost tripled. 

61.6% 82.8%

Cash 

Conversion

Operating Cash Flow (EURm) EBITDA - Capex (EURm)

Notes: CapEx defined as capital expenditure for investments in tangible fixed assets; Cash Conversion Ratio defined as (EBITDA –Capex) / EBITDA

Efficient Working Capital Management boosts 

Cash Flow from operations to EUR 35m

27

38

9M 2019 9M 2020
▪ EBITDA -

Capex

12

35

9M 2019 9M 2020▪ Operating 

Cash Flow
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Q3 2019 Q3 2020

Order backlog (# units) Order backlog (EURm)

A strong pipeline providing sales visibility into 2021

Order backlog development

13,834

22,327

656411

➢ 7% higher sales at Caravan 

Salon Düsseldorf 

➢ Strong demand from dealer

network due to low stockpile

➢ Covid-19 as an additional 

accelerator for sustainable

underlying growth drivers

Record order backlog driven by sustainable demand
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Agenda

Strategy & Outlook

Q & A Session

9M Highlights & Financials
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Mega-

trends

Product enhancements & 

innovation & connectivity

▪ Change in consumer 

preferences regarding interior 

layouts and product usage

▪ Vehicles equipped with latest 

technology

Neo-ecology
▪ Increasing environmental 

awareness

▪ Regulatory push to minimise 

CO2 emission driving 

demand for e-mobility

▪ Shift in consumer 

preferences to “better instead 

of more”

New work

▪ Freedom in work design with 

regard to smart location and 

time

▪ Blurring of clear separation 

between private life and 

business

Regional tourism

▪ Increasing popularity of holidays 

close to home and trend towards 

regional tourism

▪ Increasing avoidance of mass 

tourism

▪ Trend towards week-end trips 

instead of one long annual 

vacation

Aging population

▪ People get older with wealthy 

consumers moving into key 

customer age of 45 years and 

older

▪ “Forever youngsters“ don’t 

retire when getting old – they 

start a new life

Source: German Federal Office of Statistics, IfD Allensbach

Sharing economy / rental
▪ Access over ownership trend 

accelerates growth in “rental 

without commitment” business

▪ Desire to use latest and most 

modern products

Younger consumers

▪ Growing popularity of 

motorhomes with younger 

consumers driven by 

increasing importance of 

individualisation & activity

▪ 31% of motor caravans in 

2019 were owned by people 

under 39 years

7

6

5

4

3

2

1

Attractive market with key structural growth trends
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Fresh, well-balanced portfolio of brands focused on consumer preferences and covering the 

extensive scope required by dealers

11 – 20

15 – 3011 – 29

20 – 70

156 – 635

“Lead brand

in caravanning”

“The luxury way to 

travel”

“Innovation driver 

in leisure vehicles”

“Price-conscious 

leisure brand”

“Unique 

‘cult’ brand”

Premium segment Luxury segment

Source: Company data 

Caravans Van conversions Motorhomes

43 – 63
40 – 55

47 – 62 52 – 112

(End customer price 

in EURk as of July 

2020)

Net revenue CAGR ’17A – ’19A: 

12.9%

Net revenue CAGR ’17A – ’19A: 

8.0%

Net revenue CAGR ’17A – ’19A: 

19.7%

Focused brand strategy across a modern, extensive, and 

innovative product range

https://www.google.lt/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0ahUKEwjE3dTH_7zRAhWjNpoKHT4iDBoQjRwIBw&url=https://www.lundberg.de/&bvm=bv.144210762,bs.2,d.bGs&psig=AFQjCNHNfFkIwUYlq75mvHgVBTiMC2TDVQ&ust=1484323896858740
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Source: Company data

Note: (1) For Google search under the keyword “Wohnmobil mieten” (“rent motor home”) as of June 2020; (2) As of June 2020

Rent and Travel programme

▪ More than 350 travel agencies in Germany

▪ Around 180 rental stations

▪ Strategic cooperations with travel agencies 

such as Lidl Reisen, Urlaubspiraten.de and 

ADAC Reisebüro

▪ Both a marketing tool to win customers as well 

as new dealers

Bookings 3,815

11,627

Rent and Travel – visualisation

Exclusive provider of vehicles

Online platform Travel agencies

Information available through

Pick-up at rental stations

throughout Germany

Number of 

KTG 

vehicles 

available 

for rent

c. 2.500
c. 1.900

Total Rent and travel

‘Rent and Travel’ as an additional avenue to further increase 

KTG’s sales into the rental market

9M 2019 9M 2020
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Capex initiatives on track – Ground breaking on production

expansion in Hungary

Area and infrastructure Automation Innoline

Jandelsbrunn

plant

Schlüsselfeld

plant

Nagyoroszi

plant

Planned capex investments of c. EUR 75m for the next 12-24 months to be partly funded by the EUR 20m IPO capital increase

Azure Frame/ 

Lightweight construction

New product 

development 

EUR 4mEUR 17.5m EUR 9m p.a.EUR 5m

EUR 2.5m
Expansion of 

product line

EUR 10.5m
New product line

EUR 9m

New building, new land and additional       

production line

Source: Company data

+5,000 units

mid-term

2021 500 units

2022 1,500 units

Mid-term 5,000 units

Anticipated gradual ramp-up:
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Outlook 2020 and mid-term Guidance confirmed

Knaus Tabbert will publish the FY2020 results on March 31, 2021.

Outlook for full year 2020 confirmed, sales and EBITDA expected to be 

around the same level as the previous year (2019: EUR 780.4 million 

sales, EUR 64.3 million EBITDA)

Record order backlog provides visibility and supports planning

reliability well into 2021.

Mid-term Guidance fully confirmed (e.g. net revenue growth rates 

above historical average and EBITDA margins above 2019 level).

Outlook is valid provided there will be no significant and unforeseeable, 

corona-related shutdowns or slowdowns in production. 
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Agenda

Strategy & Outlook

Q & A Session

9M Highlights & Financials
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Why invest in Knaus Tabbert?

Top 3 European leisure vehicle producer1 well positioned to gain 

further market share

Strong financial profile with further visible growth opportunities

Innovation driver with a strong pipeline of pioneering products

Lean organization with a state-of-the-art, well-invested and cost 

competitive production and manufacturing base

Focused brand strategy across a modern, extensive and innovative 

product range

Attractive market with ~13% growth (CAGR ’14-’19) in newly-

registered motor caravans in Europe supported by change in 

consumer behavior

Attractive market 

opportunity

Strong market 

position

Focused brand 

strategy

Lean 

organization

Innovation 

leadership

1

2

3

4

6

Strong financial 

profile
7

Distribution 

network
Long-standing relationships and mutual interests with diversified 

dealer network
5

Source: CIVD

Note: (1) Based on new registrations in 2019


